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Operation Safe Driver - Overview 

The program is aimed at reducing unsafe driver behaviors by educating 
all drivers about ways to share the roads safely. 

• Targets unsafe driving behaviors by passenger vehicle drivers and 
commercial drivers

• Educates youth about safely sharing the roads with large trucks and 
buses

• Offers commercial driver educational and awareness programs to the 
motor carrier population

• Increases awareness to the general motoring public about safe 
operations around commercial motor vehicles

• Aims to improve commercial motor driver regulatory compliance

• Conducts passenger vehicle and commercial motor vehicle traffic 
enforcement initiatives



Operation Safe Driver 
Week

• An annual one-week 
enforcement and 
educational campaign,  
Operation Safe Driver Week, 
targets unsafe driving 
behaviors by both 
commercial motor vehicle 
drivers and car drivers in an 
effort to combat the number 
of deaths and injuries from 
crashes.

• 2023 Operation Safe Driver 
is scheduled for July 9-15.



2022 Operation Safe Driver Week

• July 10-16, 2022, officers in Canada and the U.S. pulled over more 
than 35,000 commercial motor vehicles and passenger vehicles.

• Speeding was the top violation – in warnings given and citations 
issued – for both types of drivers. 

• Officers issued 8,586 citations and 7,299 warnings for 
speeding/violating basic speed law/driving too fast for conditions. 

• There were 2,577 warnings to commercial motor vehicle drivers 
and 4,722 to passenger vehicle drivers. Citations were given to 
1,490 commercial motor vehicle drivers and 7,096 passenger 
vehicle drivers. 



CVSA & CBS Community Partnerships 

Pre-Roll Video Targeted Social Post
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CVSA & CBS Community Partnerships 
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CVSA & CBS Community Partnerships 

(320x50 Mobile Leaderboard (728x90) Leaderboard



CBS Community Partnerships (2022)



CBS Community Partnerships (2022)

• Benefits of CBS digital media services
• News Station video streaming 24/7

• Popular streaming services

• Focused messaging to audiences based on internet behavior such as age and 
interests 

• Geo-fenced to specific areas 

• Search Retargeting  in which users who recently searched for terms like driver 
license or DMV

• Tracking click throughs and video completion



2022 digital campaign results

Placement Start Date End Date Pace

Impression 

Goal

Delivered 

Impressions Clicks CTR Video Starts

Video 

Completes VCR

EyeQ Local 6/1/2022 8/30/2022 101% 2,884,615 2,913,619 - - 2,423,898 2,368,943 97.73%

CBS News 5/30/2022 8/30/2022 132% 2,015,385 2,661,914 - - 2,661,914 2,587,528 97.21%

CBS Local Website 5/30/2022 8/31/2022 100% 5,000,000 5,015,763 5,870 0.12% - - -

CBS Local + Display 5/30/2022 8/30/2022 114% 4,350,000 4,977,213 6,739 0.14% - - -

CBS Local + Video 5/30/2022 8/30/2022 102% 1,000,000 1,019,528 - - 1,019,528 942,188 92.41%

Targeted Social Posts 6/9/2022 8/28/2022 191% 550,000 1,053,011 1,484 0.14% - - -

Total 15,800,000 17,641,048 14,093 0.13% 6,105,340 5,898,659 96.61%

Notes:

∙The CVSA Operation Safe Driver campaign delivered 17.6M impressions including 1.8M bonus impressions and over 14,000 clicks for a CTR of 0.13% 

and an outstanding VCR of 96.61%!

∙All video placements saw completion rates well over the 90% 

benchmark.

∙Every display placement had click-through rates over the industry 

standard 0.10%. 

∙The targeted social posts awareness campaign succeeded in delivering  191% of the 

impression goal. 

∙The messaging reached 241,854 individual users at a frequency of 4.35 - frequency of messaging 

helps ensure user retention. 

Industry Benchmarks:

·OTT Video Completion Rate (VCR): 90%

·Display Click-Through Rate (CTR): 0.10%

·Targeted Social Posts: N/A (ran as awareness campaign focused on getting messaging in front 

of audience)



EYEQ Local placement 
Top 25 Shows: 

Program Impressions

Movies 163,642

Ridiculousness 113,893

The Young and the Restless 108,382

The Bold and the Beautiful 92,898

NCIS 79,959

Two and a Half Men 56,155

Bar Rescue 53,463

Big Brother 53,214

The King of Queens 52,790

Catfish: The TV Show 52,706

Mom 51,234

Blue Bloods 49,385

Everybody Loves Raymond 47,229

South Park 46,774

The Office 44,673

Seinfeld 38,577

Gunsmoke 36,013

Ghosts 32,462

Mike & Molly 32,451

Evil 30,889

Martin 29,227

Survivor 27,423

Cheaters 27,299

FBI 27,105

The Andy Griffith Show 24,852

California, Florida, Georgia, Illinois, 
Indiana, North Carolina, Ohio, 
Pennsylvania, Tennessee and Texas.

Delivery by Device Type: 
TV Glass 83.43%
Mobile 12.46%
Desktop 4.11%



Social Media Placement

• Placement - California, Florida, Georgia, Illinois, Indiana, North 
Carolina, Ohio, Pennsylvania, Tennessee, Texas

• Interested in Driving

• Parents with teenagers (13-17 years)

• Parents with Adult Children (18-26 years)
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